
1 I N T E N T I O N

Our Curriculum Vision

Why we teach Creative iMedia — the disciplinary

aims shaping every lesson from Year 9 to Year 11.

CONFIDENT CREATORS

Students who understand the visual and digital

world they inhabit as active, critical creators —

with the industry knowledge to think like a

media professional, the technical skill to work

like one and the design vocabulary to talk like

one.

CRITICAL ANALYSTS

Students who deconstruct real media products

and brands through purpose, audience and

media codes — and who justify every design

decision against a named principle, never vague

preference.

PROFESSIONAL PRACTITIONERS

Students who plan, produce, test and evaluate

real media products to a client brief under

supervised NEA conditions — with legal literacy,

version control and professional file discipline —

judged against the full standards of the OCR

Cambridge National.

PURPOSE &

AUDIENCE

MEDIA CODES

VISUAL IDENTITY PLANNING & PRE-

PRODUCTION

LEGAL & ETHICAL FITNESS FOR

PURPOSE

TECHNICAL SKILL

A Spiral Curriculum

The core disciplinary concepts — purpose and

audience, media codes, visual identity, planning and

pre-production, legal frameworks and fitness for

purpose — are introduced in Year 9 at their simplest

and grow in complexity every year. Theory precedes

technique and technique precedes design: R093's

analytical vocabulary (Year 9, TA1–2) deepens into

planning, legal and technical knowledge (Year 10,

TA3–4) and is examined in Year 11. Photoshop fluency

built in Year 9 underpins the R094 NEA in Year 10 and

the R097 interactive product in Year 11 — every topic

area met at least three times: as theory, through

practical NEA application, and through structured

retrieval and revision.

2 I M P L E M E N TAT I O N

THE CREATIVE iMEDIA JOURNEY — YEARS 9 TO 11. Each unit is sequenced to build on prior knowledge. Theory precedes technique, technique precedes design — an

ambitious body of substantive industry knowledge is built alongside professional practical skill, with examination habits established two years before the terminal paper.

YEAR 9 — FOUNDATION YEAR · THEORY BEFORE TECHNIQUE, TECHNIQUE BEFORE DESIGN · R093 TOPIC AREAS 1–2, A DEDICATED EIGHT-

WEEK PHOTOSHOP PROGRAMME AND R094 TOPICS 1–3 · EXAM LITERACY FROM THE FIRST TERM

9
FOUNDATION

R093: The Media Industry (TA1–2) —

Autumn

Sectors, products and job roles (creative, technical,

senior); production phases; the five purposes of

media; client briefs and explicit/implicit requirements;

audience segmentation across eight categories;

research methods; technical, symbolic and written

media codes — with exam-style questions and OCR

command words from the very first term

Adobe Photoshop Skills — Spring (8

Weeks)

Canvas set-up and layers; cropping and the Rule of

Thirds; non-destructive adjustment layers; the Text

Tool and typography; shapes and gradient fills;

background removal and clipping masks —

culminating in an independent multi-step project,

with weekly practical PATHS reviews of the saved file

itself

R094: Visual Identity (Topics 1–3) —

Summer

Purpose of visual identity — recognition, brand

loyalty, visual communication; components and

elements (name, logo, strapline, typography, colour

palette, layout); design conventions, colour systems

and white space; real brand analysis (Apple, Nike,

McDonald's) — OCR NEA assignment released in June

YEAR 10 — PRODUCTION YEAR · R094 NEA COMPLETED UNDER SUPERVISED CONDITIONS AND THE WHOLE R093 SPECIFICATION TAUGHT ·

NEA INTERNALLY ASSESSED, EXTERNALLY MODERATED BY OCR
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PRODUCTION

R094 NEA: Visual Identity & Digital

Graphics (Autumn – Spring 1)

OCR-set client brief analysed; mood board, mind

map, concept sketches and visualisation diagram to

professional standard; legal asset sourcing and assets

log; final digital graphic exported in non-proprietary

formats; written evaluation — PATHS checkpoints at

every portfolio stage

R093: Planning, Work Planning & Legal

Issues (TA3 — Spring 2)

Pre-production documents from mood board to

wireframe; work plans, milestones and contingencies;

privacy, defamation and data protection (GDPR);

copyright, Creative Commons and intellectual

property; ASA, Ofcom, BBFC and PEGI — taught

through students' own completed NEA evidence

R093 TA4 + R097 Launch (Summer)

Distribution platforms and media; file properties —

DPI/PPI, lossy and lossless compression, bit depth,

sample rate, frame rate; end-of-year synoptic mixed

exam paper with full PATHS; R097 Interactive Digital

Media foundation learning begins in Summer 2 ahead

of the June assignment release

YEAR 11 — EXAMINATION & COMPLETION YEAR · R097 NEA SUBMITTED IN SPRING 1 ALONGSIDE A FOUR-STRAND R093 REVISION

PROGRAMME · CULMINATING IN THE SUMMER EXTERNAL EXAMINATION
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EXAMINATION

R097 NEA + Revision Blocks 1–2 (Autumn)

Interactive product assembly — asset creation and

editing, folder management, master pages, triggers

and navigation; rolling weekly retrieval and

structured revision of TA1–2 (industry, roles, purpose,

audience, codes); full mock examination in late

Autumn 2 with a full PATHS report

R097 Submission + Targeted Revision

(Spring)

Testing, improvements and final R097 submission

(Spring 1) — internally assessed, externally

moderated; individual revision plans built from mock

diagnostics; interleaved retrieval across all four topic

areas; timed practice papers, command-word and

mark-scheme literacy

Full Revision & External Examination

(Summer)

Final flashcard blitz across every topic area; last past

papers under timed conditions; individual question

clinics targeting remaining gaps; the R093 external

examination — externally set and marked by OCR —

completes the Cambridge National in Creative iMedia

3 I M PA C T

How We Measure Success

What our students know, can do, and go on to achieve.

ACADEMIC OUTCOMES

WIDER IMPACT

KNOWLEDGE

A coherent body of media

industry knowledge —

sectors, roles, purposes,

audiences, codes,

planning, legal

frameworks and file

properties — built,

revisited and deepened

across three years.

SKILLS

Photoshop and digital

production fluency, pre-

production planning, legal

asset management,

extended examination

writing, testing,

evaluation and

independent NEA

production.

DISPOSITION

Curiosity, precision and

resilience; empathy for

audiences and clients;

professional responsibility

for files, assets and

intellectual property.

DESTINATIONS

A Level Media and Film

Studies, BTEC and

Cambridge Technical

Creative Media, T Level

Digital Production, and

apprenticeships and

careers in graphic design,

digital marketing and

content creation.

THRESHOLD CONCEPTS

ALL  THREE YEARS

Purpose & Audience Client Requirements Media Codes Visual Identity Pre-Production & Planning Legal & Ethical Frameworks Technical Skill Distribution & File Properties Testing & Evaluation Fitness for Purpose Professional Practice

C R E AT I V E  i M E D I A  D E P T  ·  C A R S H A LT O N  B OY S  S P O RT S  C O L L E G E  ·  C U R R I C U LU M  M A P  2 0 2 6 – 2 7  ·  O C R  L E V E L  1  /  L E V E L  2  C A M B R I D G E  N AT I O N A L  I N  C R E AT I V E  i M E D I A  ·  R 0 9 3  |  R 0 9 4  |  R 0 9 7

C A R S H A LT O N  B O Y S  S P O R T S  C O L L E G E

Creative iMedia Department Curriculum Map
A coherent, spiral curriculum from Year 9 to Year 11 — building confident, critical creators of the digital world, not passive consumers.

C R E AT I V E  i M E D I A  D E P T  ·  C A R S H A LT O N  B OY S  S P O RT S  C O L L E G E  ·  C U R R I C U LU M  M A P  2 0 2 6 – 2 7  ·  O C R  L E V E L  1  /  L E V E L  2  C A M B R I D G E  N AT I O N A L  I N  C R E AT I V E  i M E D I A  ·  R 0 9 3  |  R 0 9 4  |  R 0 9 7

Strong outcomes in the OCR Cambridge National in

Creative iMedia, with high attainment at Distinction and

Distinction*.

▸

Year-on-year improvements in PATHS assessment data

demonstrating genuine student progress.

▸

High-quality R094 and R097 NEA portfolios demonstrating

genuine independent creative production.

▸

Successful external moderation outcomes confirming the

accuracy of internal assessment.

▸

Successful progression of Year 11 students into post-16

creative and digital pathways.

▸

Students justify design decisions against named principles

with precision from Year 9 onwards.

▸

Professional habits — version control, file naming, non-

destructive editing and legal asset sourcing — embedded

across all three years.

▸

Industry-standard software fluency (Adobe Photoshop) as

a real, portable, employable skill.

▸

Career pathways in the creative industries explicitly

named in every unit, building early aspiration.

▸

Real brand and industry culture — from Screenskills to

global brand case studies — developing critical design

literacy of the built visual world.

▸


