
CARSHALTON BOYS SPORTS COLLEGE   CREATIVE iMEDIA — YEAR 9    Key Stage 4  │  OCR Cambridge National  │  Scheme of Work 2026–2027 
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🏛🏛  Subject Vision — Why Creative iMedia Matters 

Our Vision   
Creative iMedia at Carshalton Boys is built on the belief that every student can be a confident, critical creator of the digital world 
— not a passive consumer. Year 9 is a deliberate three-phase journey: R093 theory first gives students the analytical vocabulary 
of the media industry; a dedicated eight-week Adobe Photoshop programme then builds professional technical fluency; and 
R094 begins the applied design thinking of a brand practitioner. By the end of Year 9, every student has the industry knowledge 
to think like a media professional, the technical skill to work like one, and the design vocabulary to talk like one. 

Our Three-Strand Purpose 
▸  Knowledge — the structure of the media industry — sectors, job roles and production phases; the five purposes of media; 
client briefs, audience segmentation, research methods and media codes (R093 TA1–2). 
▸  Disciplinary Thinking — analysing real media products and brands (Apple, Nike, McDonald’s) through purpose, audience and 
media codes — and justifying every design decision against a named principle, never vague preference. 
▸  Skill — professional Adobe Photoshop fluency — layers, non-destructive editing, typography, shapes, clipping masks and 
compositing — applied to R094 visual identity and layout conventions. 

 

🧭🧭  Curriculum Journey — Learning Sequence by Term 

AUTUMN TERM SPRING TERM SUMMER TERM 

R093 — The Media Industry (TA1–2) Adobe Photoshop Skills (8 Weeks) R094 — Visual Identity (Topics 1–3) 

Sectors, products and job roles; production phases; the five purposes of media; 
client briefs (explicit and implicit requirements); audience segmentation across eight 
categories; primary and secondary research; technical, symbolic and written media 
codes. 

Canvas set-up and layers; cropping and the Rule of Thirds; non-destructive 
adjustment layers; the Text Tool and typography; shapes and gradient fills; 
background removal and clipping masks; culminating in an independent multi-step 
final project. 

Purpose of visual identity — recognition, brand loyalty, visual communication; 
components and elements (name, logo, strapline, typography, colour palette, 
layout); design and layout conventions, colour systems and white space. OCR NEA 
assignment released in June. 

A Spiral Curriculum  Theory before technique, technique before design — the defining structural decision of Year 9. R093’s analytical vocabulary (purpose, audience, media codes) deepens in Year 10 (TA3–4: planning documents, legal issues, distribution and file 
properties) and is examined in the Summer of Year 11. Photoshop fluency built in Spring Term underpins R094 NEA production in Year 10 and R097 asset creation in Years 10–11. R094 Topics 1–3 become Topics 4–6 and full NEA production from Autumn of Year 
10 — every Year 9 concept returns at greater depth across the three-year Cambridge National journey. 

 

📝📝  Assessment Information 

How Pupils Are Assessed 
▸  Weekly retrieval starters and knowledge tests — recorded across all three phases of the year 
▸  Exam-style questions (4- and 6-mark) — using OCR command words and mark-scheme language from the very first term 
▸  Weekly practical PATHS reviews — Photoshop skills assessed through the saved file itself, referencing specific tools, layers 
and techniques 
▸  DIRT time — built into the lesson following every returned assessment; a single skills and knowledge tracker is maintained all 
year 

Formal Assessment by Unit 
▸  Term 1 — R093: end-of-topic knowledge tests and a 6-mark media codes extended response on an unseen product, with full 
PATHS report 
▸  Term 2 — Photoshop: Week 8 independent multi-step project (album cover, poster or brand logo) with written reflection and 
full PATHS 
▸  Term 3 — R094: Worksheets 1–3 assessed against the OCR R094 mark scheme; Week 9 baseline assessment informs NEA 
readiness 

 

⭐  PATHS Marking Framework 

 
Every formal assessment is followed by feedback using PATHS — the school's consistent feedback model. No PATHS cycle is complete until the pupil has responded. 

 Element What it means Example in Year 9 

P Positive Comment A specific, sincere comment on a genuine strength — never generic praise. “Your background removal is clean and precise around the hair detail — you have used the Quick Selection tool 
with real skill.” 

A Attainment Mark / Grade A clear mark or working grade against OCR-aligned Year 9 expectations. “Currently 2/4 — description only. To access full marks, each media code needs an explanation of its meaning 
or effect.” 

T Target to Improve One single, specific, prioritised Creative iMedia target — never a list. “Add an explanation of effect for each media code you have identified.” 

H How-to Instructions Concrete, do-able steps telling the pupil exactly how to act on the target. “After each code, add a sentence beginning: ‘This creates the effect of… because…’” 

S Student Response Pupils respond in green pen — or in a clearly dated Photoshop version — in dedicated DIRT 
time; the teacher checks and initials the response. Green pen or dated file version in the same or next lesson, checked by the teacher. 
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